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• The topic is not identified as controversial.

• Consequences of the oral/written distinction.

• The connection of an argument with the whole speech is unclear.

• The verbal expression is unclear or confusing.

• The interlocutors are not in tune.

• Has a story always an argument?
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Thank you for your attention !

If you are interested, come and see me.

michel.dufour@sorbonne-nouvelle.fr